
A sure-fire 7 step method to 
persuade supporters to back your 
project with emotional storytelling

2022  |  crowdfundr.com



Hello!
Host: Kemble Barrett-Crossan
Presenter: Shannon Reeb
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Agenda

1. Why is a campaign story so critical?
2. The 7 components of a campaign story
3. What about other important information?
4. Q&A
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1.
Why is a campaign’s story so 
critical?
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Let’s start at the 
beginning…

Waaaaaaaay back to 
beginning…
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Back to the 
present…

What does that mean 
for crowdfunding?
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1) Drive support for a project
2) Brand recognition to aid 
with future projects and 
build a following



2.
The 7 components of a 
campaign story*
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*But first, a word on ‘Themes’
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Keep these themes in mind when drafting your campaign story:

▪ Trust & transparency

▪ Uniqueness

▪ Intrigue and delight - we are selling something here!



1. Catchy opening line
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▪ Agreeable statement

▪ Rhetorical question

▪ Captivating project intro

Intrigue
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2. Background 
“Why I/we created this”
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▪ What started the idea?
▪ Why do YOU love it?

Trust & 
Transparency
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3. Project description 
“What I/we created”

Everyone can include:

▪ A concise, gripping description

▪ What makes it unique/special/important?

▪ What do your supporters NEED to know 
about you and your creation in order to 
feel intrigued, delighted, and secure in 
supporting you? 

Intrigue & 
Delight

Uniqueness
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3. Project description 
“What I/we created”

Other information to include (if applicable):

▪ What problem are you trying to solve and how is your 
creation a solution?

▪ What are two or three of the more important values of 
your creation? *Crucial if you’ve invented something 
to solve a problem

▪ What are some relevant specs the supporter should 
know?

▪ What different options are available?

Intrigue & 
Delight

Uniqueness

Trust & 
Transparency
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4. Identify your target audience
“Who is going to love this?”

▪ Have you done your crowd profiling?

▫ What age group are you targeting?

▫ Geographic location?

▫ Profession?

▫ Hobbies/interests?

▫ Does your target audience own something 
specific?

▫ Specific living situation?

Uniqueness
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5. Make your supporters the hero
“I need YOUR help!”

▪ Tell your supporters how they will be the ones 
to determine the success of your campaign

▫ What is the impact of their gift on your 
overall ask? 

▫ What are the costs to create? Why did you 
choose this goal specifically? Can you 
break it down for the reader?

▫ What can they receive in exchange for their 
contribution?

Trust & 
Transparency
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Backstory One-Shot Comic

https://crowdfundr.com/backstory
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6. What is going to happen? 
“Everything to expect after you hit the magic ‘Contribute’ button”

▪ Information you can include:

▫ Is this campaign ‘All or Nothing’ or ‘Keep It All’?

▫ Breakdown what the funds will be used for.

▫ What is your timeline for 
printing/manufacturing? Delivery?

▫ What pricing model did you choose and why? 

▫ Are there any risks involved? (Particularly 
important for AON campaigns)

▫ Do you foresee any challenges?

Trust & 
Transparency
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https://crowdfundr.com/beambm2022
https://crowdfundr.com/beambm2022
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7. Call to action
“Here are your next steps”

▪ Contribute
▪ Share
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3.
What about other important 
information?
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Organization 
Profile
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Suggestions to include:
▪ Background

▪ Team Info 

▫ Link to User profiles

▪ Mission/Values

▪ Anything else that brings one of 
the themes to your campaign!

Trust & 
Transparency

https://crowdfundr.com/profiles/fieldmouse-press
https://crowdfundr.com/profiles/fieldmouse-press


User Profile
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Suggestions to include:
▪ Photos 

▪ Quirky tidbits

▪ Relevant story 

▪ Anything else that brings one of 
the themes to your campaign!

Trust & 
Transparency



Links in story
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Trust & 
Transparency

Suggestions to include:
▪ Homepage

▪ Campaign tabs

▪ Contribute button

▪ User profiles, Organization profile

▪ Anything else that brings one of the 
themes to your campaign!



Custom story 
tabs
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Trust & 
Transparency

Suggestions to include:
▪ FAQ

▪ How-it-works

▪ Team Biographies

▪ Organization history

▪ Variant information

▪ Specs

▪ Anything else that brings one of the 
themes to your campaign!



If you need advice on mapping out your 
strategy or crowdfunding techniques...

1) Type SOS into the chat box. 
We’ll help you work it out…

2) Join the Creator Hub!



Recap 

▪ Why is your campaign story so critical?
▪ The ‘7 components of a campaign story’
▪ Where to put other information
▪ Q&A
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Thanks!
! Questions?
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